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The 3rd Annual European E-Commerce Conference, hosted by EDiMA and EMOTA 
and organised by Forum Europe, brought together a broad, high-level group of 
stakeholders to debate the policy and business dimensions impacting e-commerce 
in the EU. Over 200 delegates attended the event, which featured 4 keynote 
speeches from business and policy thought leaders as well as 4 expert panels 
comprised of policy experts addressing specific issues related to the provision of 
e-commerce  services in Europe and the policy implications thereof. 

The conference opened with a welcome from both 

EMOTA President Walter Devenuto and EDiMA President 

James Waterworth. Delegates then listened to keynote 

presentations from Paraskevi Michou, (Director of the 

Civil Justice Directorate in DG Justice at the European 

Commission); Hein Pretorius (CEO of MIH Internet Europe), 

and a statement provided by Michal Boni (Polish Minister 

of the newly created Ministry of Administration and Digital 

Affairs). John Dalli (European Commissioner for Health 

and Consumer Policy) concluded the morning session 

with a final keynote presentation.

Paraskevi Michou focused her comments on the current 

and upcoming work of DG JUST to stimulate growth in the 

online environment.  She stressed the need for the removal 

of barriers to the creation of a Digital Single Market in the 

EU and for the development of e-commerce to better allow 

businesses and consumers to take advantage of the Internal 

Market.  Ms Michou highlighted the recent adoption of the 

Consumer Rights Directive and the recent Proposal for a 

Regulation on a Common European Sales Law as important 

developments in the removal of obstacles for cross-border 

online commerce in the EU.  She concluded by highlighting 

the ongoing Commission dialogue with all stakeholders to 

improve the Digital Single Market, particularly in relation to 

upcoming Commission proposals on issues such as unfair 

commercial practices, misleading advertising, collective 

redress, ADR and ODR.  

Hein Pretorius provided an industry perspective on 

the situation of 

e-commerce in 

new and emerging 

countries, primarily in 

Central and Eastern 

Europe.  He cited 

the corresponding 

‘leap-frog’ effect 

on development in 

countries like Poland, 

where e-commerce 

is currently contributing 

2.7% to GDP and is 

expected to reach 4.9% 

by 2015, according to a 

report published by the 

Boston Consulting Group.  

Mr Pretorius highlighted 

the increasing importance 

of e-commerce through 

the development of 

mobile internet and mobile 

payments, and the need for appropriate mobile and data 

pricing to meet future demand. He ended the presentation 

by envisioning a harmonised EU online environment 

triumphing over existing national political agendas.

Minister Michal Boni was unable to attend in person due 

to last-minute commitments of the newly-formed Polish 

government, although provided a statement that was read 

by EDiMA Director Jeremy Rollison. Mr Boni’s prepared 

remarks emphasised the digital momentum crucial for 

Europe’s development and the use of digital technologies 

as an engine of growth for the EU’s economy.  He cited 

the importance and development of open government, 

digitalisation, and open data initiatives.  Moreover, he 

highlighted the enormous potential for the development of 

e-commerce in Poland, where the e-commerce contribution 

to GDP is already superior to that of the mining industry.  Mr 

Boni also reminded delegates, however, that e-commerce 

across Europe faces barriers that are impeding its growth, 

particularly in relation to cross-border transactions, and that 

these must be addressed as a priority in order to maximise 

e-commerce’s full potential.   

Commissioner John Dalli expressed the Commission’s 

support and commitment to the completion of the Digital 

Single Market. He announced that in the upcoming 

months the European Commission will present several 

important initiatives aimed at facilitating cross-border 

trade, which will focus on placing the consumer at the 

centre of policymaking and aim at boosting confidence 

in cross-border trading online, something which will be 

key to re-stimulating economic growth in the EU. Mr Dalli 

pointed to recent Commission studies which show that 

consumers have 16 times more choice online than offline 

and stressed the need for all stakeholders to cooperate to 

allow consumers to reap the enormous benefits of a true 

Digital Single Market.

How can the EU ensure the success of the single 

market for goods and digital services in Europe?

The Plenary Debate, moderated by Werner Stengg (Head 

of Unit of On-line Services 

with DG Internal Market and 

Services at the European 

Commission), emphasised 

the cross-border dimension 

of e-commerce, trends in 

consumer preferences, and 

stressed the enormous 

potential of e-commerce 
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IPR, Liability, Copyright & Counterfeit

Moderated by MEP Cecilia Wikstrom (ALDE, SE), the panel 

focused on the issue of copyright in the online environment 

and the challenges and opportunities this presents to users 

and industry. , . The panel discussed the need for a legal 

framework for the development of legal offers online and 

the need for regulation to keep pace with innovation. 

Kostas Rossoglou (Senior Legal Officer for BEUC) felt that 

a holistic approach is needed to the address the current 

problems and that it is important for consumers to have 

wide access to content across borders, businesses to be 

free to develop new, innovative models and for content 

creators to be rewarded. He stressed the need to develop 

a legal online market and that only by giving consumers 

good attractive legal offers can we tackle the problem of 

piracy online.

Okke Delfos Visser (Deputy General Counsel Europe - 

Motion Picture Association) pointed to recent case law to 

make the point that website and peer to peer platforms 

should play a more active role in the fight against piracy, 

particularly in terms of the management of their platforms. 

He stated that the MPA does not believe in suing consumers 

and as such, the onus should be on access providers to 

block access to illegal sites and on search engines to be 

involved in dealing with illegal sites such as Pirate Bay. 

Jean Bergevin (Head 

of Unit - Fight against 

Counterfeiting and 

Piracy at the European 

Commission) focused 

on the minimal 

h a r m o n i s a t i o n 

provided for in the 

current Directive on 

IPR Enforcement. 

He noted that while 

the online environment provides great opportunities for 

legitimate businesses, it also unfortunately provides such 

opportunities as well for illegal uses.  As a result, civil 

enforcement measures such as the speed of enforcement 

mechanisms and a more coherent legal framework should 

be pursued to address the issue. Katarzyna Lasota Heller 

(Group Legal Compliance Officer with MIH) highlighted 

that trying to fit new and innovative business models into 

old and at times outdated legislative frameworks simply 

will not work. She stressed 

the need to embrace online 

intermediaries as major 

drivers of growth and to 

encourage, not hinder 

their development. Chris 

Sherwood (Director of Public 

Policy at Yahoo! Europe) 

outlined the development 

of Yahoo! from an online 

intermediary to, increasingly, 

a ‘content company’. He referenced a recent case in 

Italy involving Yahoo! which provided an example of the 

potential abuses of copyright online and highlighted the 

importance of the EU’s limited liability regime in protecting 

online intermediaries from such abuse and ensuring a free 

an open Internet.
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despite existing obstacles.  David Dean (Senior Partner 

and Managing Director of the Boston Consulting Group) 

cited three messages from their recent and corresponding 

studies on the economic value of the Internet: 1) The Internet 

economy is a major contributor to GDP 2) Consumption 

is a key driver in the growth of the online environment 

3) SMEs that embrace the Internet/e-commerce are 

growing faster and creating more job opportunities in 

comparison to those without an online presence.  Antti 

Peltomäki (Deputy Director-General - DG Information 

Society and Media at the European Commission) noted 

that the EC is currently focusing on identifying the issues 

that need to be fast tracked to benefit the Single Digital 

Market, identifying a core policy agenda and addressing 

bottlenecks, with a particular focus on the importance 

of broadband penetration.  MEP Pablo Arias Echeverría, 

(EPP, ES) and IMCO Committee member, affirmed the way 

out of the current financial crisis is digital and highlighted 

the need for policymakers to 

learn from digital natives.  

Thomas Carroux (General 

Manager of Bon Prix) 

stressed the importance and 

challenge of the delivery 

of products and highlighted 

the potential and challenge 

of emerging markets for the 

delivery business.  Alex von 

Schirmeister (Vice President 

for Marketing, Operations and Advertising at eBay Europe) 

noted the opportunity e-commerce provides particularly for 

SMEs in urban and rural environments. He also stressed the 

need for further harmonisation of regulation if the EU is to 

achieve solid economic growth in the area of e-commerce 

and more generally.

Alex von Schirmeister

Thomas Carroux

Jean Bergevin

Chris Sherwood

Consumer Confidence Online

Walter Devenuto (Managing Director of Bakker Italy, 

President of EMOTA, and moderator) highlighted two 

ongoing studies, the Consumer Market Scoreboard and the 

European Parliament E-Commerce Working Group, as ways 

the EU was working to improve consumer confidence.  

Edith Appelmans (Director of the European Consumer 

Centre in Belgium) spoke of the EC’s most recent study, 

State of the e-Union, noting the progress that has been 

made but mentioning the barriers that still exist for online 

cross-border shopping.  Ron Gainsford (Chief Executive at 

the UK Trading Standards Institute) cited the importance 

of strong and dependable trustmarks, and the need to 

find a balance between enforcement regulation and self-

regulation. Sebastian Bohr (Deputy Head of Unit – Financial 

Services and Redress at the European Commission) 

highlighted and explained the reasoning for the upcoming 
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legislation covering Alternative Dispute Resolution and 

Online Dispute Resolution.  Jean-Marc Noël (Founder 

and Managing Director of Trusted Shops), discussed the 

importance of trustmarks in online shopping, and ensuring 

they are liable, pan-European in nature, and sustainable.  

Professor Jules Stuyck (Faculty of Law at the Katholieke 

Universiteit Leuven) analysed both the prior mentioned 

Consumer Rights Directive and Common European Sales 

Law, highlighting their probable uses, strengths and 

weaknesses. 

PayPal) spoke about the culturally diverse nature of online 

payments in Europe and how PayPal take this and privacy 

concerns into account to enhance the online experience 

for consumers in Europe. He was in agreement about the 

importance of education of users in enhancing security 

online. Cornelia Kutterer (Director of Regulatory policy, 

Microsoft) spoke about Microsoft’s research reports which 

found a high correlation between education campaigns on 

online protection and lower infection rates. She stressed 

the need for solutions to the rise of organised malware 

attacks and the need to change consumer behaviour so 

that users can protect themselves more comprehensively 

online. She also felt that the Commission should take a 

holistic approach to online safety and develop the right 

infrastructure. 
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Internet Safety

This session, moderated by Isabelle Chatelier (Legal officer at 

EDPS), discussed the issue of online safety and the changing 

nature of security threats online. The panel agreed on the 

need for cooperation between businesses, law agencies, 

political institutions and child safety organisations and the 

need to develop the right tools to effectively protect those 

online, particularly children. Thibaut  Kleiner (Member of 

Cabinet of Commissioner Neelie Kroes at the European 

Commission) pointed to the recent theft of private data 

from Sony as an example of the new organised/industrial 

nature of online attacks and that the EU and individual 

Member States must adapt to deal with this threat. He 

informed the attendees of the upcoming 2012 strategy for 

Internet Security as one of the positive steps being taken by 

the Commission in this regard. Marisa Jimenez (European 

Privacy Policy Counsel, Google) stressed the need for 

clarity on the role of data in the information society age. 

The policy objective should be a balance between the 

free flow of information both within the EU and globally, 

and the protection of personal information. Yves Lalieu 

(Business Leader Europe, Mastercard) also highlighted the 

need to balance the protection of personal data with the 

development of new 

business models 

and the benefits of 

education in helping 

consumers protect 

themselves online. 

Jean-François Rochet  

(General Manager – 

Northern, Central 

and Eastern Europe, 
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Delivery solutions for tomorrow’s E-commerce

The moderator for this panel, Patrick Kessler (CFO at 

RBC Solutions), summarised his work and experience 

with delivery solutions and opened up the discussion to 

panel members.  Werner 

Stengg covered the wide 

array of options covering 

cross-border delivery, and 

noted the differences 

that large companies - 

i.e. Amazon - face, versus 

SMEs or individually-

run businesses.  Joost 

Vantomme (Director 

of Regulatory Affairs at 

bPost) assessed the effects that e-commerce is having on 

the postal business, and noted the importance of receiving 

parcels on specific days and within concrete time periods.  

Felix Braun (lawyer at the Zentrum für Europäischen 

Verbraucherschutz E.V.) cited the problem of perception 

for parcel delivery, noting the difficulty with different 

languages and laws across the EU.  Markus Ferber, MEP 

(EPP, DE) ECON Committee, spoke of the changes that 

have occurred for 

parcel delivery since 

the adoption of the 

3rd Postal Directive 

in 2008 including 

reduced momentum, 

increased legal 

uncertainty and the 

need to address 

taxation issues.    

Session 3

Cornelia Kutterer speaking on Internet Safety

Markus Ferber MEP

Joost Vantomme

Session 2 - Panel Discussion

Jean-François Rochet



The Presidents of EMOTA and EDiMA jointly presented their 

annual e-commerce award to Mr Jean Bergevin, for his 

outstanding contribution to the promotion of a barrier-free 

European Single Market for e-Commerce over the past 10 

years. During his short remarks and acceptance speech, 

Mr Bergevin thanked EDiMA and EMOTA for their work on 

enhancing the Internal Market and promoting E-Commerce 

and emphasised the need for everyone – regulators and 

business – to collaborate in order to achieve a real Digital 

Single Market in Europe. 

Following the presentation of the award, Jeremy Rollison 

(Director, EDiMA), Susanne Czech  (Secretary General, 

EMOTA), and Razvan Antemir (Legal Affairs Adviser, 

EMOTA), summarised the discussions of the afternoon 

panels/break-out sessions before thanking everyone for 

the participation and looking forward to next year’s event.   
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Jean Bergevin accepts his award from Walter Devenuto
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